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Ready, set, grow:

Miami-Dade is finding a place in
the international art market

The global art and antiques market is valued at 51 billion
euros, according to The European Fine Art Foundation’s
Art Market Report 2015, and though Miami is ninth
among American cities in terms of fine art turnover, the
tempo is picking up in the Magic City, and Miami-Dade
County's cultural capital is on the rise.
Since the opening of Art Basel Miami Beach in
2002, international art dealers and collectors make a
pilgrimage each December to one of the most celebrated
events on the art circuit. The arrival of Art Basel
Miami Beach, which greeted 77,000 visitors in 2015,
officially welcomed contemporary art collectors while
underscoring Miami as a cosmopolitan city capable of
drawing global interest. Since then, a crop of younger
fairs have entered the fold. As of 2015, over 20 other
fairs, such as Art Miami, Pulse Miami Beach, NADA Art
Fair Miaml Beach and Untitled Art Fair were operating
in the area. These new players, along with Art Basel
Miami Beach, are collectively called Miami Art Week.
By no means is this proliferation of art fairs a
soincidence. Miami is home to at least three of the world's
)p art col Rosa and Carlos de la Cruz, who have
 Museum of Contemporary Art, North
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Formerty industrial Wynwood has gained imtemational attantion
101 its popular galleres and colorful strest ant

opening, the museum has seen ambitious projects, like
an impressive retrospective of Brazilian artist Beatriz
Milhazes in September 2014, and the hiring of Franklin
Sirman in October 2015, formerly the department head
and curator of contemporary art at the Los Angeles
County Museum of Art. Sirman has conveyed his focus on
embracing the community’s heritage by fea[uring artists
from the Caribbean, South America and Latin America
rather than compete with institutions that might have a
more exhaustive modern or contemporary collection.

This arttitude embraces the unique fact that Miami
is home to a huge Latin American art community.
Miami's proximity and ties to these countries is rife with
opportunity. The Nader Latin American Art Museum will
openinDowntown Miamiin2018,exhibitingthecollection
of Miami-based dealer Gary Nader. Additionally, with the
re-establishment of diplomatic relations between the U.S.
and Cuba, Miami’s geographical and cultural connection
willlikely prove pivotal in the education and taste creating
of new art collectors.

Miami's burgeoning neighborhoods are sure to feel
this enthusiasm. The formerly industrial Wynwood
neighborhood is home to Wynwood Walls, a street
exhibit of regularly changing murals, which are the fo
of a district recently hailed as a fashionable foothold
artists and galleries. Due to an inevitable increase iy
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marked as the next “it” neighborhood, was originally a .
reopening of the B

farming community and is now predominantly populated
by Haitian families. As restaurants, vegan cafes and vinyl
shops pop up on its colorful streets, both established and
trendy galleries, like Emerson Dorsch, Yeelen Gallery and
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Gallery Diet, have moved to the neighborhood and are Despite developmenw1h in civic support and cultural
buying spaces to avoid rent hikes, portending whatisto  has much room f-‘l)rg[rr?ropic activity is not as high asin
come. It is no surprise th ; avei by  expansion as philan : ;
ome. It is no surprise that home values have increased by P de of relying on ]oﬂg-standm&

other major cities. Outsi | ! A :
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generation to get involved
our of the December fairs,

almost 25 percent in Little Haiti in 2015.

Outside the visual arts, the city is vibrating with  trustees o
activity. The well-attended Miami Book Fair International, ~ Miami to entice a younger
featuring eight days of literary discussions, panels and ~ outside of the glitz and glam
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other events, just celebrated its 32nd year in November ~Though private museums dedicated 3 tia
contemporary collections create an alluring drawand

2015. The Adrienne Arsht Center for the Performing Arts, x -
named after the business leader and philanthropist ~ease the burden of public funding, an investment m |
who donated $30 million for its development, opened  the existing city and county museums IS TICCESSaty
in 2006 and features a black-box theater, public art to maintain Miami’s relevance as a cultural upixa& |
and a concert hall. O, Miami is a Knight Foundation-  With such well-rounded attention on contemporary
funded organization whose largest event, occurring and Latin American art, the city has an opportunity
annually since 2011, is a month-long poetry festival  to expand visual arts programs focused on other areas
with the goal of engaging Miami citizens through of art (and the market). Across its evolving reach
into cultural programming, Miami is an enviable

poetry readings and lectures. In the next few years, |
Miami will continue to experience cultural growth environment of innovation, showing its mettle as an

with the April 2016 opening of the Faena Forum, a international city of prospering creativity. m

Population growth, inbound investment and a stable job market are driving Miami's
economy, but our City's image around the world is proving our secret weapon, MEDIA STRATEG!
This brand transformation has not come overnight. PR > Mark
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