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Maturing ecosystent

High-profile events and increased venture capital are among the
makers of growth in Miami-Dade’s tech hub

In 2015, Miami-Dade County saw much progress in its
quest to become an international tech hub. The year
saw numerous international tech events accompany the
launch of a plethora of startups, especially those focused
on health care technology and innovation. This devel-
opment stems from Miami-Dade’s longstanding and ev-
er-expanding system of health care institutions, research
universities and hospitals and medical centers. Reloca-
tions from major players and the launch of new regional
branches were seen are a result of the business-friendly
atmosphere in the county and the state. Adding to this
atmosphere, local support for startups can be seen in the
continuing proliferation of co-working spaces, as well as
the increase of tech training programs. Public sector sup-
port can make or break entrepreneurial activities, and
Miami-Dade has proven this by establishing a close and
successful rapport with the tech industry.

® Flourishing startups

In August 2015, Miami was ranked second among U.S,
metropolitan areas for startup activity by the Kauff-
man Foundation, a national nonprofit that focuses on
research in education as well as entrepreneurship, The
Kauffman ranking is based on startup density, the rate

of entrepreneurship and opportunity share—a met-
ric showing the percentage of entrepreneurs starting
a business out of opportunity rather than necessity:
A strong startup scene is indicative of Miami-Dade
County’s continuing evolution into a tech hub and its
supportive business atmosphere.
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Scout Ventures made its first investment in a Miami
startup in January 2015 in LiveNinja, which provides
video chat services. Additionally, closing out 2015,
500 Startups launched a 10-week growth market-
ing program called Miami Distro Program, bringing
mentors from Latin America and Silicon Valley to
help startups with scaling customer acquisition, re-
tention and revenue. The program partners with the
Knight Foundation, the Simkins Family Foundation,
Softlayer and Building.co.

B World-class events

Miami-Dade County hosted numerous tech events in
2015, the largest of which was eMerge Americas, host-
ing more than 10,000 people from 500 companies and
50 countries—almost double its 2014 attendance. Part-
nering for the first time with r 4
NBCUniversal News Group, " £ The
the conference held demon-
strations of surgical robots
and entertainment systems,
and speakers emphasized the
importance of developing and
preserving local talent. The
winner of the startup competi-
tion was VSNMobile, a develop-
er of 360-degree photo technol-
ogy. which received a $100,000
investment from the judges.
eMerge also featured a Women
In Technology (WIT) speak-
er track as well as a speech by
Deepak Chopra.

Meanwhile, Miami Dade
College (MDC) hosted its inaugural Black Tech Week
during Black History Month, highlighting the need
for diversity in the tech industry. Roy Clay Sr., one of
the developers of HP's first computer in the 1960s,
spoke at the event, along with innovators from
Google, Snapchat and Coca-Cola. Panel discussions
on diversity were led by PartPic CEO Jewel Burks,
a Google employee who described her experiences
with sexism and highlighted the fact that less than
5 percent of Silicon Valley technologists are black.
The event also illuminated business opportunities in
Africa, Cuba and Jamaica.

Miami-Dade County also hosts longer-running and
established tech events. It was home to the 18th an-
nual Emerging Technologies and Business Showcase,
held in November and hosted by Space Florida, Enter-
prise Development Corporation of South Florida and
Florida Venture Forum. At the showcase, 24 Florida
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® Higher education initiatives

Investments in higher education are imperative to pro-
viding a pipeline for an evolving tech industry. Conse-
quentially, MDC has a new digital
FI U la b marketing training program: Mar-
ketHack, launched in August 2015
by MDC's The Idea Center. Spon-
sored by the Knight Foundation,
the 16-week course was taught by
online marketing experts from
Open English and Offercraft and
has already launched its second
edition. The program aims to fill
avoid in digital marketing exper-
tise in Miami-Dade, where de-
mand for this education is high,
providing not only connections
but also apprenticeships and in-

ternships. The Idea Center, which

recently partnered with the En-
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Florida, hosted an innovation course duﬁngw;icb‘“’ ‘
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South Florida health care companies received $176.8 million in venture capital from January to November 2015.

worked on the headquarters of Google and Uber, and
we have spent thousands of hours with them working
on how to bring about the most collisions, the most
interactions,” Simkins said. “Once we have the an-
chor tech tenant, there are many smaller companies

worked on the headquarters of Google and Uber, and
we have spent thousands of hours with them working
on how to bring about the most collisions, the most
interactions,” Simkins said. “Once we have the an-
chor tech tenant, there are many smaller companies
who will be excited to move into the area.”

® Innovations in health care

The health care industry continued to drive Miami-Dade’s
tech industry forward as 2015 was another explosive year
for technology and innovation in the health sector. Nu-
merous national accolades were awarded to several Mi-
ami-Dade-based health care organizations such as the
Building a Healthy and Resilient Liberty City project, a
collaboration between Florida Institute for Health Inno-
vation, the Miami Children’s Initiative, Catalyst Miami,
the Florida Department of Health in Miami-Dade Coun-
ty and the Jackson Health System. The project received
a $75,000 grant from the BUILD Health Challenge to im-
prove health in Liberty City, a Miami neighborhood with
high crime rates. Each partner focuses on different tasks
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such as leadership training for parents and residents to
lower poor health outcomes such as stroke, depression,
anxiety and physical, substance and sexual abuse. The
initiative will examine the connection between violence
and health through the integration of law enforcement L
such as leadership training for parents and residents to
lower poor health outcomes such as stroke, depression,
anxiety and physical, substance and sexual abuse. The
initiative will examine the connection between violence
and health through the integration of law enforcement
and public health data analysis. |
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is nearly $80,000 whereas the average wage for the
county is just over $44,000. Florida’s biotech industry
has grown 92 percent (based on the number of compa-
nies) since 2008, more than double the U.S. average.
Further, $176.8 million of venture capital was invested
in South Florida health care and life science compa-
nies from January to November 2015.

Many health technology startups entered the scene in
2015 such as Neocis, which is creating a robot a dental
surgeon can use to insert dental implants while reducing
mally invasive. The surgeon can pre-plan the surgery in
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based Bird Biotech Americais bringing its U.S. head
ters to UM'’s Life Science and Technology Park, whic
create 10 full-time positions.

More state-of-the-art research and care facilities
have recently opened or on the horizon for 2016. In
2015, UM opened a sterile clean room for cutting-edge
nanotechnology research, the first nanofabrication
facility in South Florida and the result of a $7.5-mil-
lion grant from the Dr. John T. Macdonald Founda-
tion. 2016 will witness of the completion of the Miami
Cancer Institute at Baptist Health South Florida, with
nearly 400,000 square feet of clinical and research
space costing $430 million. The facility will be the first
in Florida to offer proton therapy, the use of proton
beams to precisely attack cancer tissue. This institute
will also provide people from Latin America and the
Caribbean access to proton therapy. Additionally, in
2016, the Global Virus Network, representing centers
in more than 25 countries, will draw virology experts
from around the world to build a world-class HIV/AIDS
institute at the UM Miller School of Medicine.

B Looking ahead

Overall, 2015 saw huge gains in capital and collabo-
rative building spaces being leased faster than they
can be built, numerous international events and local
support for more investment in the regional tech hub.
Health care entrepreneur and investor Samuel Reich told
the Miami Herald that while Miami-Dade boasts strong
research universities and institutions, it still needs
stronger financial and human capital. Startups, especial-
ly those related to health care, are not without challenges
since funding is hard to secure, as the state receives less
than 1 percent of the nation’s venture capital.

On the horizon for 2016 in technology and innova-
tion is the rise of the digital media industry, includ-
ing the video game industry and the film production
industry. MDC’s new animation studio, Miami Ani-
mation and Gaming International Complex (MAGIC),
opened in late 2015—a 9,000-square-foot facility of-
fering degrees in animation and game art as well as
game development and design. These programs aim
to fill 1,500 available jobs that are 85 percent filled by
out-of-staters and startups like Shiver Entertainment,

adigital gaming startup that created 60 jobs in the last
two years, according to Miami Today. Furthermore,

nal Studios, which has operated its
rican, U.S.-Hispanic and Canadian markets
ni, is building an 88,000-square-foot two-
tion studio in the downtown area. How-
( ent may heavily rely on the re-
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