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“Youn le, who have emigrated from urban
areas b seh?’akid or Sao Paulo, are attracted more
10 skyscrapers than to single family bomes in the
suburbs”, says Alyce Robertson, Executive Direc-
tor of the Miami DDA (Downtown Development
Authwority ), the economic development agency for
Downtown Miami. Itis the city’s busal(i’n(g epicen-
ter, spanning the modem neighborhood of Brickell
10 the south and new “hot spots™ like Edgewater
and Wynwood 10 the north. Flanked by the Miami
River 1o the west and picturesque Biscayne Bay 1o
the east, it 18 a melting pot of the old and new.

Finance, real estate, tounsm and commerce are the
traditional industry sectoes, but technology companies
are also growing. With a populstion of approxmate-
ly 90, residents -half’ of them between 25 and 44
years old- Downtown is so diverse that sometmmes it
resembles Havana, New York, Dubas or Madnid. Since
the year 2000, the residential population has grown by
150F% and in five years is expected to reach 120,000,

The Miami DDA promotes the development of a
strong economy by attracting new businesses and
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“People will
continue to need
to socialize in
public spaces”

local nvestment, incleding well-known names
like Amancio Ortega. One of the areas most excit-
ing projects, Brickell City Centre, opened in 2016
and has brought dozeas of unique brands like
Zara and Adolfo Dominguez, to the neighborhood,
along with hip restaurants, a luxury movee theater,
a WeWork co-working space, offices and condos.

According to DDA, a total of $4.6 billion in retail
sales were conducted in Greater Downtown
and the overall magnitude of sales in 2015 re-
mained an impressive S492 per square feet on av-
erage.
In the next three years, an additional 1.3 mllion
square feet of retal space will come onto the mar-
ket. But, Robertson is nol worried about the ten-
dency of the millennial generatson to buy on the
internet: “people will continue 10 need to socialize
in public spaces and Brickell is fabulous for that
urpose, with spectacular architecture, and over-
Eowing shops and restaurants. We spend a lot of
lime creating urban spaces where le can min-
gle and walf." 5 L
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