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Biscayne Bay and
Miam: skyline

H

so many fun options, Miami ateracts people
from all over the world and has become one

yped beaches, active nightlife,
diverse gastronomy, shopping
malls, and outler stores. With

f the favorite destinations for enjoying va-
ations and it is just 44 Km from Fort Lau-
derdale, neighboring city where Azul direct
flights arrive. Only last year there were
16.5 million visitors, of which 462 thousand
Brazilians, o number that ser Brazil as the
main origin of the tourists in the ciry. In
fact, by walking ot the streees we fell like
we are hearing Portuguese be spoken at ev-
ery corner. But that is not all, Miomi has an
enormously diverse culture and mixes the
North American modernity with the joy of
the Latin people, who represent about 70%
of irs inhabitants. A greot place to try new
ums, or dive into Whichever is
your thing, Miami is ready to surprisc you

Having a day in Miami Beach i a nearly

ML
-
o
-

EVERYONE
IS WELCOME!

Miami’s diversity attracts
different visitors: from those looking
to rest by the sea to those going to
enjoy the night scenc,
and those, of course, that want to dive
in the shopping malls and outlet stores
by Bruno Segadilha | photos Gui Gomes

cinematogrophic  experience. The  white
sand, warm and clear waters, and seagulls
flying in the horzon give the lmpxc;smn
that we are in one of those Hollywood mov-
ies, where everything scems perfect. The life-
guard ourposts, in different shapes and col-
o, are disputed by those wanting to take o
sclfic and shine on social media. A fow me-
ters away from the Mof the streets offer
an enormous varicty of drugstores, -
rants, bars, and, for sure, stoges, w?::,
the United States after all. To enjoy the
best of boch worlds, it is worch it 10 Jeg
ncdlumﬁudndq'shmm
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be found. The region gathers @ great vark-
ery of horels, the Locws Miami Beoch Hoeel
among them. Besides 1os large bedrooms, the

CnIcTpnse has grearl gastronomic n‘ll"f"-‘-"

as the restaurant Lure Fishbar, which affers

an amazing sca food

If you arc going after the hype, then go @
South Beach. The place pulses day and night
with its bars, bourique hotels, and restov
rants. Locals and tourists walk around
there 1o be seen, while converrible cars past
by Occan Drive, the beachfront avems
Ihe art déco l\u:ldmg,s and constructiont
grant the place with extra charm 1
The French style arrived in South N"'.ﬂ
around the 19305, when the region, &
stroyed by a hurricane in 1926, has been
rebuile. It gor its own personality ot Mia™
Beachs shore with its low buildings point™

in pastel rones,

FOR THE LITTLE ONES

Myth: Miami is not an ideal place o1 "
ing fun with children. Truch: the ¢ity has
many ateractions for those traveling W
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MIAMI
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It is @ six-story museum with intes

active ibitions. One of the installations
lifted from the
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Nightlife at Ocean
Drive; in the detail,
Brickwell City Centre

( ASUMICTIST Sparit |1'.:||‘. 1IN you Singe

1 great variery ol stores -])\\H\mq

| and ourier stores
For those looking for lower prices the tp
heading to Bayside \'m}u'leiuuﬁ locat
ed on Biscayne Boulevard, Downtown The
)'lml gathers 180 brands '.'._||||.||(. offering

irresistible sales. There is also [he Shops At
Midtown in Miami's central arca Besides
popular places among the Brazilian, like
Gucss und :\'nnlsnum. it h(»l& ) Ill.\\u.\ Ilkl'
Targer, a mix of supermarket and depare
ment store, and also Ross and Marshalls
By digging their clothing hangers it is pos
sible to find great quality ¢ lothing with o
ﬁ“'"‘"u price. Do you prefer more sophisti
cated options? Brickell Ciry Centre is your
place to be Opcm'd in 2017, the luxurious
shopping mall is inside o complex gacher
ing commerce, Gustronamy, and residential
towers, in the Brickell suburb, Miami’s h
nancial center, Among the stores, there are
brands like Hugo Boss, Valentine, and Saks
Fifth Avenue, and also an Apple Store

If there is seill cnergy left wl gukwllnl-
dow-shopping, head ta Lincoln Road,

in Miami

street where there is ar open ‘:‘~l| \]lwl-‘\ ny

deach. It Is a pedestrian-only

mall. The place holds o three-story branch
of H&M and has art -|-|||<‘|'.'~ bars, and

restaurants, such as Taverna It 1s worth 1t

pause the shopping to sit at the ourdo

bles and have a drink

WORLD'S SEASONING

Being o city that embraced many cultures
Miami's gastronomy is known tor its mix of
flavors. A good example is Chotto Marte, o
restaurant on Lincoln Road that combines
|apanese and Peruvian culsines. The great
llll'lll"‘l’l‘l \(h'k, \'lh Yy lt'lluukl «ln-l pome
granate sauce should be highlighted In
Miami Beach, Mandrake mixes Asian ta
vors, with ¢_|.nn‘ noodles oprions, o Japancse
pasta wsually served in a broth, like udon
inaniwa, o fresh fine pasta served with
Alaskan crab, dashi broth with eel sauce
and tiny gold sheets Located inside the
Virgin Miami ¢ entral and installed inside
an old train station, La Estacion offers from
o qaplml American hamburger 1o a croqgue

monsieur, classic French sandwich covered

prices, the ti
lins Avem b
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