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Miami DDA launches new "Masks On,

Amid an alarming spikc m coromavines
cages across Florida amd in Miami-Dade
County, the Miami Downtown Develop-
it Authornty (DA is stepping up with
a simple mcssagpe o residents and visitors:
“Blasks On, Miami”

The agency bhas launchod a campaign
arncd ot encowraging mdividuals o folkew
CoC guidelines and City of Miami and
Miami-Dade County mandates of woanng
maeks in pablie to help stop the spread of
COVID-19.

The campaign launch comeided with
rapid growth in the aumber of COVID-19
cases among Florida residents ages 18-35.
Statcwide, the number of infoctions within
this group has risen 400 pereent over the
past two monthe. Acconding to the Miami
DDA’ 2008 Demographics Report, the
18-35 age group represented more than 35
porcent of Greater Downtown Miami's
population in 20018 All tobd, approxi-
:lnh."_'r 10 ressdenits live in Maiama"s
ulhml corc H.l'ld rﬂ.'ﬂrl:' 3;5 lllllllil.ll'l PL"H'lIL'
visil anmually.

Using a combimation of fresh social
mecdia and traditional tactics, the cam-
paign will be comprised of the following
initiatives:

Help Granted: A grant program foe bocal
small businzss owners who have been §i-
nancially burdened by the pandemic, the
Somall Busancss Roopening Microgrant will
offer busincsses up o 51,250 in rambuarse-
mecnils for purchases emed or new capenscs
mecwrred associatod with a sale rcopening,
Examples of cligible expenses mclode rent
or mortgage paymoents, ulility bills, personal
protection cquipmicnt {(FPE), and cleanmg
and danfectant supplice.

Wiy Do You Wear a Mask: In linc with
the wisuals, branded graphics that highlight
various relatable reasons s o why one
Wwoars a lllﬂ “'.lll h. &*isﬂl‘d EIH]. pro-
vtz throwghout the urban corc. For in-
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Miami’ campaign

able coonomie roeovery.

Mazks On, Mla.llll luc.lu.d ofl with a
miask distribution cvent lod by the Miam
DA chair Reyes. The Miami DDA de-
Sl-gl'".d II'.‘E VW tu*hnll ll“’.‘ﬁk H.lﬂj llldl:crd
thousands o hand out o podestnans, funi-
lics and businesses throughout the wrban
core. The Department of Health donated
3000 additional masks to be distributed
throughout the distnet.

I.l"li'\llldlnh WJHF arc fﬂ'l.l.lll.‘i o IH. [
compliant with the city-widc mambate can
face a fine of $30 for a first offense, £150
for a second offense, and $500 for a third
offense, To facilitalc compliance, the
Miami DDA wanis to cnsure everyon: who
II."JL-H. ||mk |B! AGCEsE W onc.

Beyand launching the “Magks O,

“Miasks O, Miami™ began wilh 2 mask digiribution evenl.

slance, one graphie may rcad “Reason 243
Why 1 Wear A Mask: So | Can Hug My
Abucla™
Ambassador Team with Ube Assist: To
help with further distribution of masks
wieroas Ue district, the Miami DDA also has
cnlisted the belp of is Downtown Ambes-
sadors. The ambassador tcam members
have been supplicd with reusable washable
clath masks and beand sanitizes to hand ot
o busivesocs and msdividuals walking in
downtown Miami while the county and
city-wide onders remmaim in e ffect

Talk Abowl Influential: Launching
so, the [DA has tcasmed with local inflo-
encers lo pariner on a vidoo or seres of
vl that stress the importancs of weaing
a mask. The minute long TikTok style
vidloos will be usied as compelling amd edo-
crtional tools for the public amd sharsd on
the DDA TikTok account.

“A hcalthy community leads to a healtby
ooy, armd we cannol get our businesses
back on track until all Downtown residents
anl wisitors arc taking COVID-19 seri-
ously,” said Mizm Downtown Develop-

ment Authority chanr and City of Mizma
Daztrict 4 Commissaoner Manok Reyes. “It
is imperative we keep our residents and
workfores healthy while encouraging busi-
nEscs W operals in a safc manner Cuer
buopsc is that these tactes will holp Datten the
curvis of Wansmission, keading to 2 gradual
dizlin in cases and, onger-term, a sustan-

MEDIA STRATEGIES

PR > Marketing

Miami™ program, the Miami DDA has been
haard st work keoping Downtown Miami ‘s
stroets cloan aml hoalthy, working to help
combat the spread of the coronavirus. The
agency has fast-racked the expansion of s
popular i Swp public restroom program,
anl ereated a “Go Local, Go Direct™ cany-
paign that supports neighborhood resta-
ranis and incenlivizes consumers o stay
haaene: by ondering delivery dirset from pear-
tapating busanceus.



