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THE COURTS | AMENDMENT 4

If Lee can't issue the opinion

Federal judge’s ruling puts Florida’s .
ex-felons back on track to vote

WA federal judge ruled that it is unconstitutional to prevent felons
in Florida from voting because they can't
fines and restitution to victims. striking
last year.

Y LAWRENCE MOWER

sestiution to victims, strking
down parts 4\I a v.w passed

determining whether feloms are own, and anyone who had their
afford to pay court fees,  cligible 1o vote
down parts of a law passed “This order holds that the civil liens.

State can condition voting on
payment of fines and restitution
that a person is able 10 pay bt
cansol condition votng on pay-

Mont felons are appointed
attorneys, and acarly all have
their court fees and fines con-
verted to civil liens.

Meraid Tomes Faiissver Marvass

A federal judge ruled Sunday

that it s unconstitutional to pre-
vent felons in Florida from vot-

ing because they can't afford to
pay back court fees, fines and

and
signed by (.m Rm l)cs.mun fast  unable to pay,” Hinkic wrote.

Calling the law 3 “pay-to-vote
system,’ U, Diswct Judgo Rob  lonsto egisr o voue: those
ert Hinkle's 125-page ruling
declares ot cour Toom arc a x, _fox thee cloni cae becouge
and it creates a new process for

For all other felons who can't
afford to pay their financial obii
gations, Hinkle ordered state
officials 1o adopt a new process
for determining whethet felons
are too poor 10 vote: They can

ment of amounts a persom is

With one sentence. Hinkle abso
allowed two Large groups of fe-

were appointed an attorney

they couldn't afford ene on their  Secretary of State Laurel Lee.

1 the felon how much fines and
restitution to victims they owe,
and how the state came up with
that amount — they can't stop
the felon from registering to
vote, Hinkle wrote.

Hinkle said that process would

fimancial obligations converted 10 be simple and fast for most

cases, since most convictions o
ot require felons pay back court
fintes - such 4 $50,000 for &
drug trafficking charge — or
restitution to victims.
“In most cases, the Division
- fof Elections] will need 10 do
nothing more on [legal financial
obligations| than review the
judgment to confirm there is no
fine or restitution,” he wrote. “in

roquest an advisory opinion from

SEE RULING, SA

VIRUS CRISIS

When Dade
beaches
reopen

on June 1,
bring a
mask

AARON LEIROWITZ
AND MAKTEN VASSOLO

et i om

Face masks will be required if you
#0 to Miami-Dade County beaches
when they reopen June 1. But you
won't need to wear them in the wa-
ter or i you're following social dis-
tancing rales.

Sunbathing, walking and jogging
will be allowed, as will the renting of
concessions like lounge chairs and
umbreitas. But groups of more than
10 peeple won't allowed to gather,
and common areas like picnic tadles

playgrounds will stay off limits.

That's all according to draft guide-
lines that the county circulated o its

day between Miami-Dade County
Mayor Carlos Gimenez and those
cities’ mayors and managers. The
freidelnes are expested to be formal
tred 1 an emergency order this
week.

The municipal leaders “all
agreed,” the county sakd in 3 press

SEE EVENTS, 3A
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HOLIDAY SPLASH

Cars snake through a fiooded roadway at 18701 Brscayne Bivd . in Aventura on Sunday.
Forecasts predict a strong possibulity of more stormy weather — Hooding, gusty

winds, froquent lightning and waterspouts — that will bring 3 30ggy Memorial Day,

forcing many inside just when lockdonns are easing across South Florida. Dangerous

1ip Currents, which can sweep even the best swanmers away from shore, will Ao be [
in play through Monday night. according to the National Weather Service

VIRUS CRISIS | ASSISTED LIVING

State closes
Hialeah
ALF after
dozens of
residents,

staff fall ill

in Hialeah, Salmos 23, after it found
that several employees worked while
sick with coronavirus and wore
minimal protective equipment.

BY HEN CONARCK, RANCA PADRO
OCASIO AND AARON LESBOWITZ
b sy ald o

padrogtmiamiherald com
ivrelicgmarm A erad com

By the time Florida health officials
arrived to survey the Salmos 23V
LLC asshsted living facility at 240
East Fifth Street in Hialeah last
Wednesday, 47 residents had alre,
been hospitalized with COVID-19.

When inspectors got there, they
found a facility they deemed woefully
unprepared to deal with the highly
contagious respiratory virus. One
thing inspectors observed: An em-
ployee that the facility knew tested
positive for the virus was taking the
temperatures of other staff members
entering the facility while wearing no
personal protective equipment

The inspectors” initial observation

SEE ALF, 24

MEMORIAL DAY

At 96, veteran shares
lessons learned as
a POW in WWII

= Bernard Mayrsohn, a World War Il veteran and Miami Shores
resident survived the Battle of the Bulge and shares his story
in college classrooms and his autobiography.

who goes by Rarney, will be
celebeating Memonial Day 3
fatle ditferently than wual
bhecause of coronavinu
At 22, huddling close 1o pandemic. Imtead of
fellow soldiers for warmth sttending of particating i o
saved Bernand Mayrsohn's parade, he will have 2 socially
life. distanced bardecue with his
AL 96, keeping away from  son’s family
people is doing the same But If serving in the war
The World War Il veteran
and Miami Shores resident,

Y APRIL RUBIN
arbn i com
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Barney Mayrsobn, left, who &5 shown with his brother Jack in Paris
In 145, saud that his wartime experionces had taught him how
SEE VETERAN, 24  to handle himself during tough times.
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As South Florida begins
to reopen, downtown Mia-
mi is on the front of lines.
Home to 100,000 resi-
dents, thousands of busi-
nesses, six million visitors
each year, and more jobs
than any other neighbor-
hood in Florida, Downtown
Miami is an economic en-
gine for the entire state of
Florida — responsible for
$38 billion in economic
impact annually (far ex-
ceeding that of even Walt
Disney World).

Under normal circum-
stances, the Miami Down-
town Development Author-
ity is charged with generat-
ing economic impact and
supporting businesses,
providing services to resi-
dents and visitors at street
level, advocating for smart
urban policies, and brand-
ing Downtown Miami
around the world.

But these are not normal
circumstances. The DDA
has shifted gears to encour-
age public health, help
businesses stay afloat and
set a path to economic
recovery.

Throughout this crisis,
RE|source Miami has asked
area bankers, policymakers
and real estate professionals
for on-the-ground reports.
Today we hear from Chris-
tina Crespi, who was ap-
proved as the DDA’s exec-
utive director earlier this

year.

CHRISTINA CRESPI | EXECUTIVE DIRECTOR, MIAMI DOWNTOWN DEVELOPMENT AUTHORITY

‘Continued awareness’ seen as critical
to a true reconomic ecovery

Q: Now that we're in
Month Two of this pan-
demic, how has the Mia-
mi DDA’s role changed?

A: In February of this
year, our board and staff
were in the process of up-
dating our strategic plan
centered on business
growth and recruitment,
enhancing the quality of life
at street level, and branding
our neighborhood as a great
place to live, work, visit and
invest. Commissioner Ma-
nolo Reyes had just arrived
as our new chair, and we
were emphasizing issues
like public safety, cleanli-
ness and helping businesses
community navigate
through the permitting
process.

Within weeks, as the
coronavirus situation began
to unfold, we pivoted to
focusing almost exclusively
on promoting health and
hygiene, educating our
community about the im-
portance of social distanc-
ing, cultivating a sense of
community among our
residents who are staying
home, and providing imme-
diate relief to our small
businesses.

Today, the Miami DDA is
prioritizing initiatives that
balance public health con-
cerns with the reality that
we are home to a communi-
ty of 100,000 people and
thousands of businesses
that are feeling the impacts
of this pandemic and want
some element of normalcy
restored. Our message to
stakeholders is simple: The

sooner we flatten the curve
of infection, the sooner we
can get back to growing our
downtown economy.

Our agency and down-
town district have first-hand
experience rebounding
from an economic crisis.
We navigated the Great
Recession and went on to
transform our community
from a 9-to-5 business dis-
trict into a 24-7 residential
and commercial neigh-
borhood. No two crises are
exactly alike, but we have a
blueprint for an eventual
recovery.

Q: Is the DDA offering
any programs that pro-
vide relief to Downtown
businesses and residents
impacted by the econom-
ic slowdown?

A: There is a fine line
between putting public
safety first and maintaining
some semblance of quality
of life and sustaining our
economy. We recognize
that our residents — espe-
cially who live in apart-
ments and condos — prob-
ably feel trapped inside
their homes and that many
of our businesses are strug-
gling, so we have rolled out
programs that are making a
direct impact.

Small businesses are the
backbone of our downtown
economy and a critical
source of jobs. Restaurants,
in particular, are going to
great lengths to continue
serving our community
under challenging circum-
stances.

Within a week of busi-

nesses beginning to shut
down or scale back, we
rolled out our “Go Local,
Go Direct” campaign to
incentivize residents to stay
home and order direct de-
livery from downtown res-
taurants. By ordering direct,
diners help restaurants
avoid costly fulfillment fees
charged by third-party de-
livery services. In exchange,
these restaurants are of-
fering customers a small
discount. The program has
been a hit with restaurants
and residents.

The DDA is also a found-
ing partner in a new relief
fund launched by FIU and
the South Beach Wine and
Food Festival that is provid-
ing financial support to local
restaurants and bars. So far,
more than $1.4 million has
been raised for the fund,
and at least 60 downtown
restaurants have secured
grants totaling more than
$160,000 — with more
funds still available.

One of the most well-
received initiatives we've
launched is our Small Busi-
ness Task Force. Several
state and federal funding
programs are available to
local companies, but many
are so focused on running
their businesses that they
don't have the time to re-
search the options. We
have convened a panel of
attomneys and account-
ants who are volun-
teering to help guide
business owners
through the applica-
tion process. The Task

Force has already helped
more than 50 businesses
secure financial assistance.
We have also organized
activations that bring resi-
dents together safely and
responsibly. Our
“DWNTWN Vibes" series
features a different D] per-
forming live on our social
media pages every Friday
evening. Three weeks ago,
we teamed up with interna-
tional D] David Guetta to
broadcast a set live from
Downtown. The perform-
ance drew 25 mil-
lion online
viewers and
raised
more
than

$700,000 for relief efforts
around the world in just two
hours. We also kicked off a
virtual literary series in
partnership with the Miami
Book Fair and Books &
Books, with Miami native
Richard Blanco reading
selections from his newest
book.

Q: How is the DDA
addressing cleanliness
and public safety at street
level, especially with so
many people heading

Christina
Crespi
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? ic recovery? What quality e, recognizing Downtown Miami is a
A: Keeping our district that process look like? that a recovery needs to resilient community. We PRESIDENT & CEO, BANKUNITED
clean, safe, well-lit, and A. The first goal of any capitalize on everything came back from the Great o ’
walkable has always beena  recovery plan must be we've built up over the Recession faster and stron- Bankumted S
priority for the Miami DDA, ensuring Downtown Miami  years, and on the strength  ger than anyone predicted
and Commissioner Reyes lsprepafedfordievm of our global brand. and went on to experience e
doubled down on this com- trajectories that the virus The second goal is in- a decade of historic CommerCIal
mitment when he became  might take. As we charta stilling confidence in busi-  growth, so | know we will . 2 &
our chair. We already had  course for restarting our nesses, their employees, rally from this pandemic as
cleanliness and safety in methodical manner, contin- cannot get people comfort-  sible. o & =
ion when the pandemic ued is going to able with the idea of going There has been spec- t t ’
struck, so we were prepared  be critical to achievingand  back to work in an office, ulation that this crisis could Op lmls lc
to shift our focus to public  sustaining a true recovery.  eating in a restaurant, or result in fewer people
health. From there, we need to shopping in a store, thena  wanting to live in urban
The centerpiece of our have a clear understanding mnmovetywﬂlbeelu- areas out of fear of that " "
efforts to keep our streets  of our baseline. How many  sive. Our steering commit-  they cannot safely live their | o 0 oot neince banks. Earlier this month,
clean is our Downtown people will be out of work?  tee is going to work with lives. The reality is that SRmRb oA RE|source Miami heard
Enhancement Team. This  To what extent are in- the city, county and down-  there may be some house- ¥ e from Rajinder P. Singh,
is a group of more than 20  vestors still deploying their  town businesses to better holds or businesses who ; chmmn-.m_ﬂdem &
DDA employees, most of  capital? How many busi- understand how we cando  make the move to sub- Measures to contain the  CEOQ of Miami Lakes-
whom are formerly home-  nesses will ultimately close? this in a gradual, safeand  urban or rural communi- spread of coronavirus are  based BankUnited. Bank-
less individuals, who work ~ What will be the interest  controlled manner. ties, but we believe that still shifting by the day —
each day picking up trash,  level among entrepreneurs Lastly, we are antici- number will be far out- ?“d”‘“ responses by
sanitizing public areas, and  when it comes to opening pating where the ‘new weighed by those who see l“”“‘m‘gd‘v"l‘ SEE SINGH, 126
tending to greenery new restaurants and stores? normal’ lies post-pandemic  value in being Downtown. opers, builders,
our urban core.  What is the public’s appe- so that we can position We have built one of buyers and
The DET team hasbeena  tite going to be for things Downtown Miami for con-  South Florida's most desir-
source of pride for the DDA such as eating in restau- tinued long-term growth. able communities in
dating back years, and their rants, watching a movie or  This means contemplating  Downtown Miami. More
work is taking on added play, traveling, and riding  topics like the future of than 100,000 people live
importance right now. They  public transit? public transportation, how  here, and children and
are literally on the front Thescarequestmswe'll we create more outdoor families represent the
lines in keeping our neigh-  be through Mia-  public space, what leisure fastest-growing segment of
borhood clean and our mi DDA market research and business travel pattems  our i are
residents safe. and data collection, which  look like, and the trends choosing to live Downtown
Another critical piece of  was a critical element of that may unfold in the because our neighborhood
our public safety plan is the  our rebound from the Great retail, office and residential  is modem, i
PitStop public restroom Recession. Once we have sectors. friendly, full of arts and "
program, which providesa  that knowledge, we can set Downtown Miami has culture, connected to tran- wp_
street-level solution for clear benchmarks for experienced tremendous  sit, and home to a greater Singh
Downtown residents, vis- growth, launch a targeted growth in the past decade,  density of job opportunities
itors and homeless individ-  marketing campaign, and with more than 1,000 than any other place in
uals. The DDA currently put our Miami DDA re- businesses opening, Florida.
P a public sources toward driving 100,000 people now living It’s difficult to replicate
at Bayfront Park, with investment and supporting  in our area, and nearly 6 those advantages else-
members of the DET team  businesses on the ground. million tourists visiting where, which is why we are
and cleaning the All of this will be drivenby  yearly. We've built an ur- optimistic about the long-
location 14 hours each day.  data and collaboration with  ban infrastructure that term health of our econo-
Earlier this year, our Board  our partners in the commu-  rivals the country’s largest  my and our desirability as a
vo(edtoexpnndmemop nity and across specific cities and we entered this place to live, work, visit
program in industries that are crucial to  slowdown on solid footing.  and invest. Like all com-
with the City of Miami and  our Downtown economy. That strength will position  munities, we are experi-
Camillus House. Together, As a practical matter, we  us for a full recovery. encing some short-term
our three organizations are  have created a Miami DDA Q: Do you believe this  disruption, but we've been
investing over $1 millionto  steering committee to over- experience will resultin  down this road before, and
add four new restrooms see our recovery efforts. people or businesses we've always come out
and stations  We are approaching this leaving Downtown Mia-  stronger on the other side.
that will come online in the  process with three under- mi and other urban Jane Wooldridge: 305-
next two months. lying goals. The first is neighborhoods in favor  376-3629, @JaneWool-
Q: How is the DDA sustaining what's already of communities with dridge
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