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Survey Response Summary  
 
 
 
Resp on d en t Õs d em og r ap h ics:  

o Most respondents were: 
!  Females (70%) 
!  25-34 years old (36%) 
!  Have attained a Bachelor’s degree (36%) 
!  Earn $45K - $59K per year (27%) 
!  Do not have children below 18 years of age (70%) 
!  Are married (46%) 

 
Resp on d en t Õs Pr o f essi o n a l  Pr o f i l e:  

o Most respondents: 
!  Work in the legal profession (26%) 
!  Are either executive or professional staff members, partners or principals (41%) 
!  Work in the 33131 zip code (65%) 
!  Have worked at their current firms for over 5 years (52%) 

 
Resp on d en t Õs Locat i o n  o f  Resi d en ce :  

o Most respondents: 
!  Do not live in downtown (81%) 
!  Would not like to live in downtown (75%) 
!  Most cited housing affordability as the reason for not living in downtown (24%) 

 
Resp on d en t Õs Co m m u t e Pat t e r n s:  

o Most respondents: 
!  Live between 6-10 miles from work (23%) 
!  Commute under 30 minutes to work (36%) 
!  Drive to work (75%) 

 
Din in g  i n  Do w n t o w n  M iam i :  

o Most indicated a preference for dining in Coral Gables (27%) 
o Exactly half dine in Downtown Miami (50%) 
o Of those who chose not to dine in Downtown Miami the most frequently cited reason was 

parking (24%) 
o Of those who dine in Downtown Miami mostly do so 1-2 times per week (51%) 
o The meal most frequently purchased by those who dine in Downtown Miami is lunch 

(84%) 
o Most spend an average of $11 - $15 on that meal (40%) 

 
Sh op p i n g  in  Do w n t o w n  Mi am i :  

o Most indicated a preference for shopping in Aventura (33%) 
o More than half shop in Downtown Miami (54%) 
o Those who chose not to shop in Downtown Miami the most frequently cited reasons 

were quality and variety of goods and services (24% each) 
o Of those who shop in Downtown Miami most: 

!  Do so during lunch (66%) 
!  Do so 1-2 times per month (42%) 
!  Purchase apparel and accessories (22%) 
!  Spend $50 - $99 per month shopping in Downtown Miami (23%) 

o When asked what type of business they would frequent if available in Downtown Miami, 
the most frequently selected option was book stores (15%) 
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Open-ended Response Summary  
 

 
¥ A total of 100 open-ended comments were received. Sometimes respondents limited 

their comments to just one issue or aspect of Downtown Miami. Most of the time 
however, the comments were multi-dimensional and touched on various aspects of work, 
day-to-day life, and entertainment in Downtown Miami. For that reason the number of 
comments listed adds to more than 100. 
 

¥ All responses received were grouped into general content areas. In instances where a 
comment touched on various aspects of downtown, the salient portion of the comment is 
included in quotation under its respective section. By way of summary, of the 100 open-
ended comments received: 

 
o 36 respondents voiced their desire for greater shopping, dining and entertainment 

alternatives – not just in terms of quantity of selections but also quality.  Also of 
importance to these respondents is the need for expanded hours of operations of 
these establishments into evenings and weekends.  They would like to see 
Downtown Miami become more vibrant so that it can be an attractive location both for 
businesses and leisure activities and more in keeping with the time frames of major 
metropolitan centers of the US and other parts of the world. 
 

o 18 respondents mentioned that they would like to see a cleaner Downtown Miami. 
Complaints about lack of waste baskets, presence of garbage in the streets and side 
walks, and foul smells were noted. 
 

o 17 respondents raised concern about parking. They mentioned that Downtown Miami 
needs more parking spaces available for a lower cost – particularly for those who 
work in Downtown Miami. 
 

o 16 respondents indicated that safety was a main concern while in Downtown Miami. 
In particular, respondents expressed concerned about the large presence of 
homeless people on the streets of Downtown.  
 

o 9 respondents pointed to the ongoing construction in Downtown Miami as an 
additional obstacle to the flow of traffic – thereby contributing to congestion, gridlock, 
and also creating an environment unwelcoming and unsafe for pedestrians.  
 

o 9 respondents indicate that public transportation needs to be improved. They would 
like to have better/expanded access to metro-rail and people mover, as they are 
more convenient modes of transportation in a congested downtown. Overall 
respondents observed that unlike other major urban centers Downtown Miami lacks 
the transportation infrastructure and access thereof to take it to the next level. 
 

o 7 of the respondents complained about traffic, congestion and commute times into 
downtown. 
 

o A complete transcript of comments is provided in Appendix A of this report. 
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Survey Response Frequency Analysis: Respondent Professional Profile  
 
 
 
Th e p r o f essi o n a l  p r o f i l e o f  t h e t y p ical  su r v ey  r esp o n d en t  i s  as f o l l o w s:   

o Most work in the legal field; work as either executive or professional staff members, 
partners or principals; work within the 33131 zip code; and have worked with their current 
firm for over five years. 

 
Resp on d en t  Pr o fessio n al  Pr o f i l e :  

o Most work in the legal profession (26%) 
o Most are either executive or professional staff members or served as Partners or 

principals in their operations (41%) 
o Most work within the 33131 zip code (65%) 
o Most have worked at their current firms for over 5 years (52%) 
o See tables below for specific counts 

 
 
 
 

1. What type of company do you currently work for (i.e., what industry)? 
Response 

Percent 
Response 

Total 

Arts & Entertainment      2% 5 

Business Services      6% 13 

Construction      1% 2 

Communication      3% 6 

Educational Services      3% 7 

Finance & Insurance      8% 17 

Government/Public 
Administration 

     8% 17 

Heath Care & Medical      2% 4 

Hospitality & Food Services      6% 13 

Professional, Scientific & 
Tech Services 

     13% 27 

Real Estate      13% 27 

Retail/Wholesale Trade      7% 15 

Transportation & 
Warehousing  

     0% 1 

Other  26% 54 

Total Responses   100% 208 
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Table 1. Respondent Industry of Employment
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3%
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8%

2%

6%

13%
13%

7%

0%

28%

Arts & Entertainment - 2% Business Services - 6%

Construction - 1% Communication - 3%

Educational Services - 3% Finance & Insurance - 8%

Government/Public Administration - 8% Heath Care & Medical - 2%

Hospitality & Food Services - 6% Professional, Scientific & Tech Services - 13%

Real Estate - 13% Retail/Wholesale Trade - 7%

Transportation & Warehousing - 0% Other (Legal) - 26%

 
 
 
 

2. Which of the following categories best describes your current position in that 
company? 

Response 
Percent 

Response 
Total 

General Support Staff      14% 29 

Entry Level      3% 7 

Mid-level Employee      33% 69 

Executive, Professional, 
Partner, or Principal 

     41% 85 

Other  9% 18 

Total Responses   100%  208 
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3. What Zip code do you work in? 
Response 

Percent 
Response 

Total 

33128      1% 3 

33130      16% 33 

33131      65% 135 

33132      12% 25 

33136      0% 1 

33137      0% 0 

Other  5% 11 

Total Responses   100% 208 

 
 
 

4. How long have you worked in Downtown Miami? 
Response 

Percent 
Response 

Total 

< 1 year      15% 32 

1 Ð 3 years      20% 42 

3 Ð 5 years      12% 26 

5+ years       52% 108 

Total Responses   100%  208 
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Survey Response Frequency Analysis: Respondent Location of Residence  
 

 
Th e r esid en ce p r o f i le  o f  t h e  t y p i ca l  su r v ey  r esp o n d en t  i s  as f o l l o w s:   

o Most live outside the downtown area but that is by choice as most indicated that they do 
not wish to live within the downtown area; the most frequently cited reason for not living 
within the downtown area was cost of housing. 

 
Resp on d en t  Lo cat io n  o f  Resid en ce:  

o Most live outside the downtown area (81%) 
o Most would not like to live in the downtown area (75%) 
o The most frequently sited reason for not living in the downtown area was housing 

affordability (24%) 
o See tables below for specific counts 

 

5. Do you live in Downtown Miami? 
Response 

Percent 
Response 

Total 

Yes      19% 40 

No      81% 168 

Total Responses   100%  208 

 
 
 

6. Would you like to live in Downtown Miami? 
Response 

Percent 
Response 

Total 

Yes      25% 41 

No      75% 122 

Total Responses   100%  163 

 
 
 

7. If you would like to live in Downtown Miami but do not, please select the option 
that BEST describes your reason. 

Response 
Percent 

Response 
Total 

Area offerings and amenities      18% 8 

Cleanliness      2% 1 

Crime/Safety/Security      16% 7 

Housing affordability      24% 11 

Traffic/Congestion       13% 6 

Type of housing options      18% 8 

Other  9% 4 

Total Responses   100%  45 
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Survey Response Frequency Analysis: Respondent Commute Patterns  
 
 
Th e co m m u t e p at t e r n  o f  t h e t y p i cal  su r v ey  r esp on d en t  i s as f o l lo w s:   

o Most live between 6 and 10 miles from work; drive to work; their commute is under 30 
minutes. 

 
Resp on d en t  Co m m u t e  Pat t er n s:  

o Most live between 6-10 miles from work (23%) 
o Commute under 30 minutes to work (36%) 
o Most drive to work (75%) 
o See tables below for specific counts 

 
 

8. How far from work do you live?  
Response 

Percent 
Response 

Total 

0-5 Miles      20% 33 

6-10 Miles      23% 39 

11-15 Miles      18% 30 

16-20 Miles      17% 29 

20-25 Miles      10% 17 

More than 25 Miles       12% 20 

Total Responses   100% 168 

 

9. How long would you say it takes you to get to work on a daily basis? 
Response 

Percent 
Response 

Total 

Under 30 Minutes      36% 61 

30 Ð 45 Minutes      27% 45 

45 minutes to 1 hour      26% 43 

More than 1 hour      11% 19 

Total Responses   100%  168 

 

10. How do you usually get to work?  
Response 

Percent 
Response 

Total 

Drive      75% 155 

Bus      4% 8 

MetroRail      10% 21 

Taxi      1% 2 

Car Pool      3% 7 

Walk       5% 10 

Other  2% 5 

Total Responses   100%  208 
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Survey Response Frequency Analysis: Respondent Dining Preferences 
 

 
Th e d i n i n g  p r ef e r en ces o f  t h e t y p ical  su r v ey  r esp o n d en t  a r e as f o l l o w s:   

o Nearly half dines in Downtown Miami an average of 1-2 times per week; the meal most 
frequently purchased is lunch;  most spend an average of $11-$15 on that meal.   

o As far as dining preferences go, most prefer to dine in Coral Gables and most frequently 
cite parking as their reason for not dining in Downtown Miami.  

 
 
Din in g  i n  Do w n t o w n  M iam i :  

o Most indicated a preference for dining in Coral Gables (27%) 
o Exactly half dine in Downtown Miami (50%) 
o Of those who chose not to dine in Downtown Miami the most frequently cited reason was 

parking (24%) 
o Of those who dine in Downtown Miami mostly do so 1-2 times per week (51%) 
o The meal most frequently purchased by those who dine in Downtown Miami is lunch 

(84%) 
o Most spend an average of $11 - $15 on that meal (40%) 
o See tables below for specific counts 

 
 
 

11. Which is your area of preference for dining in Miami-Dade County? 
Response 

Percent 
Response 

Total 

Aventura      12% 24 

Bal Harbour      0% 1 

Brickell      11% 22 

Coconut Grove      8% 16 

Coral Gables      27% 57 

Downtown      3% 6 

Kendall      7% 14 

Miami Beach       25% 52 

Other  8% 16 

Total Responses   100% 208 
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Figure 2. Respondent Preferred Dining Areas
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12. Do you dine in Downtown Miami? 
Response 

Percent 
Response 

Total 

Yes      50% 104 

No      50% 104 

Total Responses   100% 208 

 
 

13. Please select the option that best describes your reason for NOT dining in 
Downtown Miami. 

Response 
Percent 

Response 
Total 

Parking      24% 25 

Business Hours      8% 8 

Cleanliness      6% 6 

Cost      2% 2 

Safety      10% 10 

Variety      20% 21 

Quality       4% 4 

Proximity to home/office      19% 20 

Other  7% 7 

Total Responses   100% 103 
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Figure 3. Respondent Reasons for Not Dining in Downtown
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14. How many times per week do you dine in Downtown Miami? 
Response 

Percent 
Response 

Total 

1-2 x week      51% 56 

3-4 x week      29% 32 

5-7 x week      19% 21 

8+ x week       1% 1 

Total Responses   100% 110 

 
 
 

15. Which meal do you most frequently purchase while in Downtown Miami? 
Response 

Percent 
Response 

Total 

Breakfast      4% 4 

Lunch      84% 92 

Dinner      12% 13 

Brunch       1% 1 

Total Responses   100% 110 
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16. On average, how much would you say you spend per meal in Downtown 
Miami? 

Response 
Percent 

Response 
Total 

$5 Ð 10      35% 38 

$11 Ð 15      40% 44 

$16 Ð 20      10% 11 

$21 Ð 25      5% 6 

$26 Ð 30      5% 5 

More than $30       5% 6 

Total Responses   100%  110 
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Survey Response Frequency Analysis: Respondent Shopping Preferences  
 
 
 
Th e sh op p i n g  p r e fe r en ces o f  t h e t y p ica l  su r v ey  r esp o n d en t  a r e  as f o l l o w s:   

o Over half shops in Downtown Miami an average of 1-2 times per moth; most do their 
shopping during lunch, purchase apparel and accessory items, and spend $55-$99 per 
month on these items in Downtown Miami.   

o As far as shopping preferences go, most prefer to shop in Aventura and most frequently 
cite both quality and variety of goods and services as their reason for not shopping in 
Downtown Miami.  

o The most frequently identified shop they would frequent if available was Book Store. 
 
 
 
Sh op p i n g  in  Do w n t o w n  Mi am i :  

o Most indicated a preference for shopping in Aventura (33%) 
o More than half shop in Downtown Miami (54%) 
o Those who chose not to shop in Downtown Miami the most frequently cited reasons 

were quality and variety of goods and services (24% each) 
o Of those who shop in Downtown Miami: 

!  Most do so during lunch (66%) 
!  Most do so 1-2 times per month (42%) 
!  Most purchase apparel and accessories (22%) 
!  Most spend $50 - $99 per month shopping in Downtown Miami (23%) 

o When asked what type of business they would frequent if available in Downtown Miami, 
the most frequently indicated option was Book stores (15%) 

o See tables below for specific counts 
 
 

17. Which is your area of preference for shopping in Miami-Dade County? 
Response 

Percent 
Response 

Total 

Aventura      33% 36 

Bal Harbour      1% 1 

Brickell      0% 0 

Coconut Grove      2% 2 

Coral Gables      9% 10 

Downtown      14% 15 

Kendall      22% 24 

Miami Beach       9% 10 

Other  11% 12 

Total Responses   100% 110 

 
 
 
 
 
 



 15 

Figure 4. Respondent Preferred Shopping Areas
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18. Do you shop in Downtown Miami? 
Response 

Percent 
Response 

Total 

Yes      54% 112 

No      46% 94 

Total Responses   100%  206 

 
 

19. Please select the option that BEST describes your reason for NOT shopping in 
Downtown Miami.  

Response 
Percent 

Response 
Total 

Accessibility      10% 9 

Crime/Safety/Security      5% 5 

Cost      2% 2 

Hours of Operation      3% 3 

Parking      17% 16 

Proximity to home/office      11% 10 

Quality of goods/services      25% 23 

Variety of goods/services      25% 23 

Other  2% 2 

Total Responses   100%  93 

 
 
 
 
 



 16 

Figure 5. Respondent Reasons for Not Shopping in 
Downtown Miami
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20. When do you do most of your shopping while in Downtown Miami? 
Response 

Percent 
Response 

Total 

Before work      1% 1 

During lunch      66% 75 

After work      12% 13 

On weekends       14% 16 

During holidays      3% 3 

Total Responses   100% 113 

 
 

21. How many times per month would you say you shop in Downtown Miami? 
Response 

Percent 
Response 

Total 

1-2 x month      42% 48 

3-4 x month      36% 41 

5-8 x month      12% 14 

9+ x month       9% 10 

Total Responses   100% 113 

 
 
 



 17 

22. What type of goods/services have you purchased in Downtown Miami during 
the past week? (please select all that apply) 

Response 
Percent 

Response 
Total 

Apparel/Accessories      22% 86 

Cosmetics/Perfume      13% 50 

Electronics      4% 15 

Gifts/Cards      8% 33 

Home items      11% 42 

Newspapers/Magazines      6% 24 

Personal care      16% 65 

Snacks/Incidentals      14% 56 

Sporting goods      4% 14 

Toys      2% 6 

Other 2% 8 

Total Responses   100% 399 

 

Figure 6. Goods and Services Most Frequently Purchased in 
Downtown Miami
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23. How much would you say you spend on a monthly basis shopping in Downtown 
Miami? 

Response 
Percent 

Response 
Total 

< $50      22% 25 

$50 - $99      23% 26 

$100 - $149      19% 22 

$150 - $199      13% 15 

$200 - $249      12% 13 

$250 +      11% 12 

Total Responses   100%  113 

 
 

24. What types of businesses would you frequent IF they were available in 
Downtown Miami? (please select all that interest you) 

Response 
Percent 

Response 
Total 

Art & Accessories      9% 81 

Book stores      15% 140 

Cards/Gift stores      9% 82 

Gardening/Hardware      6% 52 

Grocery store      11% 104 

Home 
Furnishings/Accessories 

     11% 103 

Movie Theater      13% 115 

Music/Video stores      10% 87 

Specialty apparel boutiques       14% 125 

Other  2% 16 

Total Responses   100%  905 
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Survey Response Frequency Analysis: Respondent Demographics  
 
 

 
 
Th e d em o g r ap h i c p r o f i l e o f  t h e t y p ical  su r v ey  r esp o n d en t  i s as f o l lo w s:    

o Most respondents were married females between 25-34 years of age, had attained a 
Bachelors degree, earn between $45-59K per, and do not have children under the age of 
18. 

 
 

Resp on d en t  d em og r ap h i cs:  
o Most were females (70%) 
o Most were 25-34 years old (36%) 
o Most had attained a Bachelor’s degree (36%) 
o Most earn $45K - $59K per year (27%) 
o Most do not have children below 18 years of age (70%) 
o Most are married (46%) 
o See tables below for specific counts 

 
 

25. Please indicate you gender 
Response 

Percent 
Response 

Total 

Male      30% 61 

Female      70% 141 

Total Responses   100%  202 

 
 
 

Figure 7. Respondents' Gender
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26. Please select your age from one of the ranges below. 
Response 

Percent 
Response 

Total 

18-24      6% 13 

25-34      36% 72 

35-44      24% 49 

45-54      16% 32 

55-64      15% 31 

65+       2% 5 

Total Responses   100% 202 

 
 
 

27. What is the highest level of education you have completed? 
Response 

Percent 
Response 

Total 

High School      11% 22 

Associates       21% 43 

Bachelors      38% 77 

Masters      18% 36 

Ph.D.      1% 2 

Professional       6% 12 

Vocational      2% 4 

Technical      2% 4 

Other 1% 2 

Total Responses   100% 202 

 
 
 

28. Please select your current salary from the ranges below. 
Response 

Percent 
Response 

Total 

< $30,000      6% 13 

$30k Ð $44,999      26% 53 

$45k Ð $59,999      27% 54 

$60k Ð $74,999      11% 23 

$75k Ð $99,999      11% 23 

$100k+       18% 36 

Total Responses   100%  202 
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29. Do you have dependents and/or children under 18 years of age? 
Response 

Percent 
Response 

Total 

Yes      30% 60 

No      70% 142 

Total Responses   100%  202 

 
 

30. Please indicate your marital status. 
Response 

Percent 
Response 

Total 

Single      32% 65 

Domestic partnership      7% 15 

Married      46% 93 

Widowed      1% 2 

Separated      2% 4 

Divorced      11% 23 

Total Responses   100%  202 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


