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mirtors the growth of our homstown. In the past six ysarz,
zolely a beach town known for ite rampant nightlife debauchery  specific angwer may vary but the gensral conpeneus i this vasthy
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differert than it doss now:. I'll offer this personal exampls: I moved to
Miami in 2003, inding refugs from New England wintars in the tropi-
cal heat. T landed in South Beach, as mamny do, and began workdng as
an editor of alocal dining publication The offices wers also located on
the beach so reasons to cross the caussway wers sparss. Ons balmy
wintar day, a collsaqus asked me to accompany him to a mesting with
aIeal estate developer, who was interasted in advertizsing the Sky Pal-
ace condomdiniumes at Mary Brickell Village. As we drowns down South
WMiami Asrenue, my collsagque pointad out the window, "This will ba
the centar of Miami one day, just wait,” he said I dismissed him; the
surrounding neighborhood was nothing nt aging offics towsrs with
a handful of restaurants, like Parricons's, Tobacoo Road, River Oyster
Bar, and Big Fich to sarve the corporats typaes.

Fast forward to 2010. I now live steps from Mary Bricksll Village,
which ic emerging as a thriving wban cemter filled with bou-
tiqus shops and restaurants galors; 4 new eataly opens its doors
ssamingly on a weekly basis. Every night, thoss restaurants and
loungss ars packed with an aspiring young professional crowd
that has moved into the new, luxury 1esidential towsrs that sur-
1ound the neighbeorhood.

Just arcund the corner sits ICON Bricksll, a Philippe Starck mas-
terpiece by Related Group that includes a Viceroy Hotsl tower
with designs by Eelly Wearstler, On the other side of the Miami
River, high-rises like the Metropolitan Miami Complex are filling
up fast. That rate is expected to accelerate exponentially when
the new Thres Eings of the Miami Heat hit the court at the down-
town American Arlines Arena this fall

The city of Miami iz growing up at lightning speed, and a number
of flagship projects sarved as the catalysts for this change. Over the
courss of Haute Living's history, we have coverad many of thess
projects ecttencively, and thoss articles can be seen in our onlines
archives: www hautsliving com/archives. In honor of the shoyear
anniversary of Haute Living, we present a lock back at the svents
and institutions that ushered Miami into a new ara, as well as a
ook forward at some of the forthcoming projects that will maks an
indelible mark on the cultural fabric of this city.

ART BASEL MIAMI BEACH

True, Art Basel Miami Beach was up and running two yeais baicrs
Haute Living officially launched, but it's an important factor in the
maturation of the city that we simply can't ignore. Samusl Esllar,
anative of Basal, Switzarland, first brought Art Bassl to the shotes
of South Florida in 2002, Haute Living featured him on the cower of
our anmual Art Basel edition in 2007, which happenad to be hiz last
vear as the diractor of the fair. In our intarvisw, he statad that he
was ecstatic about the way Art Bassl Miami Bsach had impacted
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the city's growth. Hs said, "If you think about it, this was a high-
rick venturs. The first year, it didnt happen becauss of 9/11, and
only a few vears latar, it has become the most important art event
in America and the sscond most important art fair in the world "

Art Bazel puts Miami on the global map as a cultural destination,
rather than simply an oasis fof spring boeaksts. Over the yeais,
Art Bassl grew to embody 5o much more than just an art show
in the Miami Beach comvention centsr. During the first week of
Decamber, the entite city comes alive with satellite fairs, popup
gxhibitions, temporary gallaries, and more, resulting in what is
now Ieferred to as "Miami Art Week ™

DESIGN DISTRICT & WYNWOOQOD

ARTS DISTRICT

Nuch of that fanfars takas placse in two Miami neighborhoods that
wers not oo haute when Haute Living launched in 2004, Craig Rob-
ins, the developsr behind Dacra, bagan acquiring proparty in the
decaying Design District in the 1990z with a vision of cieating a
haven for high-end furniture and design companiss that called to
dizcerning buyers. In a pisce on Art Bassl in 2008, the Wall Strest
Journal heralded the Deszign District as “one of the hottest design
cantels in the country.” Needless to say, Robin's vision has bean
1zalized. The Design District is now home to high-end brands liks
Fendi Casa, Palttona Frau, and Cappellind, which catar to astuts
buyars. The city's culinary supsrstars, such as Michasel Schwartzs,
Jonathan Eissman and Michelle Bernstein, opened up eatsriss to
serve the design-hungry masses.

Mearby, other visionaries are loading the transformation of a neigh-
borhood from blightad to bangin'—this tims, father and son duo Tony
and Josy Goldman of Goldman Properties. With a track record that
inchides the transformation of New Yorks SoHo and Miami's South
Baach, Goldman Propertics bagan invasting in properties in the
Wrymmwiood neighborhood of Miami in 2003, with a goal of transform.-
ing the warshouss-packsd enclavs nto the “SoHo of Miami™—a live/
work/ play enwvironment that calls to the creative types. To gst the
ball rolling, the father-and-son team parmersd with Mussum of Con-
tempotary At to open Goldman Warshouss, a 12 000-square-foot
gallary that hosted MOCAs anmesx for a mumiber of years before open-
ing an independant sxhibiticn program for Art Basel 2009, Goldman
iz also behind the inspired Wynrwood Walls, an outdoor mural prof
ect on the warshouss walls throughout the district. Twelve murals
debuted during Art Basel 2002, with plans to add a minimuom of 15
murals ovel the course of the subssquent two yoars.

The project adds to the colorful allure of the arts district, which

incorporates 50-some art galleriss, in addition to a slaw of mu-
soums, artist studios, dosign retails, and mors. In the past fow
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vears, a number of rectaurants and lounges popped up to catar
the eclectic crowd, with the likes of Cafeina, Josy's, and Morgan's
appealing to thoss in ssarch of the arts-the culinary kKind.

THE ADRIENNE ARSHT CENTER FOR
THE PERFORMING ARTS

When Miami's performing arts centar was complstad in 2006,
it forever changed the city's urban landscaps. Now known
as the Adrisnne Arsht Center for the Performing Arts, the
570,000-sguare-foot landmark plays a vital rols in the cultural
renaissance of Miami as well as the revitalization of Down-
town in gensral The Adrienne Arsht Center can be consid-
gled the centsipiece of the city's urban cors, and the county
estimatss that the center is responsible for driving $1 billion
worth of neighborhood revitalization, as residential towaers,
shops, restaurants, and loungss open their doors. The neigh-
borhood's 1adical transformation can be traced to the Arsht
Centsr, which has redefined the typical modsl for metropaoli-
tan performing arts centers. At tl'.:r rsht Center, standard
classical music and dance performances are joined by a line-
up of cutting-edge and contemporary programming. Take, for
axampla, this summer's run of the d;na:‘m:. theatrical Fuerza
Bruta show, which was made complste by an on-site night-
club and loungs. Hip-hop artist Nas pearformed during Super
Bowl weekend in 2010, and acoustic shows by rock bands
packed ths hall in the spring.

In thiz new performing arts centsr prototype, diners want mors
than just your typical concessions, so the Arsht Center part-
nered with Barton Weiss to open Preluds by Barton G. This fall,
the Arsht Center will celsbrate itz fifth-anniversary season,
which will kick off with an elsgant gala on Octcher 28 Ths
who's who of Miami slite will gather to witness the dedication
of two newly engraved donor walls, which honors thoss who
contributed to the fundraising campaign in 2010,

MIAMI ART MUSEUM

Just a few blocks from the Arsht Center, the space now known
as Bicentennial Park will soon be transictmed into Mussum
Park, the new home for Miami Art Mussum The museum's col-
laction, currerntly housed in a 33,000-square-foot enclave in the
heart of Downtown, will be relocated to a waterfliont mastsr-
pisce dsesigned by Swiss architects Jacques Herzog and Pisils
de Msuron, the samse gents behind the Beijfing Olympics’ Birds
Nast wonder. Construction is slated for completion in 2013, Ths
county commission approved $100 million construction budgst,
and MAM iz undertaking an extensive fundraising campaign to
match the public funds with $100 million from private donors,
with $45 million raissd thus far.
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MIDTOWN MIAMI

In the neighborhood between the Design District and Wymmwood,
New York developar Joseph Cayre created a $2.3 hillion self-con-
tained urban community on 55 acres. Complats with 3,000 185i-
dential units in two towers and a midrice, plus a ton of retail and
office spaces, Midtown Miami carved a whols new niche out of a
neighborhood that, just a few yvears ago, you wouldn't sven want
to drive through. Much liks its book-ending neighborhoods, Mid-
town has a decidedly arts focus, serving as a hub for rising artists,
art galleriss, and special exhibitions throughout the year. During
Miami Art Wesk, Midtown plays host to a nmumber of the larger
satellite fairs, including Art Miami.

The center cowrtyard which was a 2.5-acre barren stietch of
grass, is being transicrmed to the Gardens of the Waorld, a public
art project that will blend contemporary sculpturss with shaped
topiaries, exotic evergreans, and blossoms.

NEW WORLD SYMPHONY BY

FRANK GEHRY

The new campus for the New Weorld Symphony, designed by
Pritzker Prize winner Frank Gehry, the genius behind such ar-
chitectural wonders as the titanium-covered Guggsnheim Mu-
seum in Bilbao, Spain, and Walt Disney Concert Hall in Los An-
gelas, will cement Miami-Dade's place amongst New York and
Loz Angeles as a cultural capital in the U.S. The NWS's homs
in the unassuming yellow Art Dieco Lincoln Theatre on Lincoln
Road garners littls attention from visitors and locals who scam-
per down the strip in search of refreshments and entertain-
ment, excluding the nights when concerts are broadcasted on
the building's extarior speaksrs.

Come January, the New Werld Symphony will have a new home
that epitomizas the changing city as a whols. Ground was broken
on the $200 million project in January 2008 and progressed at
brsakneck speed. The new campus, which stretches from behind
the current WS home on Lincoln Boad to 17th Strest, will featurs
an zcoustically advanced performance hall a 7.000-square-foot
ocutdoot projection wall, a rooftop tellace, and an assortment of
state-of-the-art 1ehearzal spaces.

Beyond that, the campus will feature a public park decigned by
Dutch landscape architecture firm West 8.
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LUXURY HOSPITALITY HITS
THE BEACH: THE SETAI &
THE W SOUTH BEACH

Az noted In Haute Living's Att Basel edition in 2008, to evaluats
the trus fruition of a city, one should look at the advancement in
hospitality options. As the city grew to become a hub for the Rat
Pack and their notorious gloty days of debauchery, colossal hotels
liks the Fontaineblsau opened to accommodats the elite crowd.
But as the beach's reputation detericratsd, thanks in largs part
to the prevalaence of crime that followed the Marisl boatlift, the
hospitality offerings declined as well. Then came Tony Goldman,
who openad Park Central and began Miami Beach's famed 1avi-
talization. The fachion industry followed, and the promise of glitzy
poasibilities prompted Ian Schrager to team up with Alvw Rosen to
open the Delano, which gave the modelladen population a place
as chic as they were to rast their heads after reveling in the lobby
bars until the wee hours. Imitators popped up in its wake, sach
trying to be someshow hipper than the last.
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Tes, our city's tsenage yeals wels inexplicably cool But tims
stands still for no city, the pivotal turning point in the matura-
tion of Miami Beach into adulthood was the arriral of Art Bassl
in 2002. Suddenly the town was on the radars of culturs lovers
throughout the weorld, gaining a prestigious reputation for soms-
thing other than skin sun, and a thriving nightlife. And so the
hospitality offerings once again evolved with the changing land-
ocape. When the Satai Hotel and Resort opensed in 2004, it roze
as the champion of hioury hotels at this end of Colline Avemnus.
Zendiks in itz slegance and simplicity, this baacon of hospitality
attracts those patrons looking for the very bast.

In July 2008, David Edelstein and Aby Rossn's new W South
Beach opensd. It's a manifestation of all of the charactsristics of
the new Miami Beach—chic, sophisticated, buzzing, beachfront,
and perhaps most importantly, culturally relevant. “That was
our goal,” explains Edslstein, principal of Tristar Capital, which
owns the hotel. "Miami Beach, being as vibrant and important
as it iz, both from a tourist point of view and on a cultural scals,
has been given a clean slate, and we thought it was important to
build something that was world-class.”

1111 LINCOLN ROAD

At one end of the Lincoln Road strip, remnants of chescy South
Beach still lag—tacky souvenit shops, bedazsled t-shirt boutiques,
club-thumping music at dining establishments, and wall bums.
But on the weastern end of the strest, a brawny parking garags is
transforming the arsa’s retail scens into a hequry shopping and en-
tertainment experience. Yes, a parking garage. “We don't consider
it as just a garage; it functions mors like a civic destination for
Miami Beach goers,” says visionary Robert 5. Wennstt, presidemnt
of ULA Management, who has worked on numerous mixed-use
plojects to revitalize downtown South Norwalk, Conn., and Wash-
ington, DC. “It's the first building that reflects the new Miami”

In designing the space on the corner of Alton and Lincoln Road,
Wennstt enwvisionsd a more fashiondorward, grown-up Miami
Baach and wantad to create the city's own wersion of SoHo, Meal-
ross or the Meatpacking District, a very chic appeal that will even-
tually, hopefully, trickls down to the less-sndowed, neon-light dis-
trict of cld South Beach.

“1111 Lincoln Road is a comversion of cultuls, commelcs and com-
munity,” Wennett says. “Thess new luxurytype tehants are not just
selling products, they are delivering experiences to customels. Its
consistent to what's happening with the hotals on Miami Beach—a
transiormation to the more cool, edgy and sophisticated ™
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What can be more hip than grungy, trendy Alchemist. Located on
the fifth floor of the garage, the high-end boutiqus boasts mens
and women's sslections of Rick Cwens, Rodarte, and Chioms
Hearts labsls for the wannabe 1ock stals.

The 1ezt of the shops on 1111 Lincoln Road are street level MAC
Cosmetics bumped up to high-end with MAC Pro and set the tons
for the store with a launch party featuring nude, painted modals.
There's alzo Journells, a lingerie shop featuring La Parla, Stella
MeCartney, Elle Macpharson, and others; Nesprasso, the Swiss
coffoea café; the Taschen bookstors designed by world-renowned
Philippe Starck; Osklen, a Brazilian sportswear boutiqus; ¥-3, an
Adidas and designer Yohji Yamameto collaboration of edgy ath-
letic wear; ArtSes a designer eyewear shop; Babalu, the upscals
beach gift store influenced by exotic Bali and St. Barth's; Coltortd,
an Italian multi-brand specialty shop; and Inkanta, a super-mod
design store hailing from Columnbia.

Of course, when patrons ars not sauntering in and out of thoss
shops, they are people watching in the cobblestone plaza or
weaving through Dan Graham'’s glass-and-stesl sculpturs hMoi-
1iz, named for the architect Morris Lapidus. Parched and fam-
iched consumers can foast on burgers, shakes, custards and
friss at Shaks Shack, a New Yorker's fawvorite burger joimt that
opanad it doors to Miamians in June. And Rosa Mexicano, an up-
ocale Mexican eatery with a pressnce in Mary Bricksll Village, iz
coming to 1111 latar this year.

Finally, the ultra-modern seven-story car park, designed by Her-
zog and de Meuron, is an attraction itsslf. Peopls taks pictures of
the garage and wuss the industrial columns and shapes a5 a back
drop for photo shoots. It has also been used for a McDonald's com-
mesrcial and Farrari ad. Its seventh floor has a 34-foot ceiling and is
usad for events, though a to-be-announced rooftop restaurant will
be sharing the space and panoramic View soomnm
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