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Buzz builds in downtown area, but
a place to buy groceries helps, too

BYBILL FROGAMEMNI AND O5CAR PEDRO MUSIBRY

Bayfront Park in downtown Miami boasts an impressive
new statue of Julia Tuttle.

Grocery stores, new hotels, a tunnel
project and revitalized bayfront parks are
adding to the portrait of a maturing down-
town Miami, which already has a row of
houry condominium towers, Broadway
shows at the Adrienne Arsht Center for
the Performing Arts and, oh, some guys
who play basketball.

While Miami is sometimes portrayed
in the national media as the epicenter of
the real estate downturn, the number of
downtown residents has grown an esti-
mated 81 percent, to 71,000, since 2000.

There is a sense that downtown Mi-
ami is an exciting place to be, evidenced
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most recently by LeBron James' arrival to
the Miami Heat, says Neisen Kasdin, vice
chairman of the Miami Downtown Devel-
opment Authority, a business advocacy
organization.

In the 1990s, downtown was largely de-
serted at night and only saw 8.4 percent
growth, according to the DDA.

Retail has followed the population, with
42 new retail businesses opening down-
town since 2009. Additionally, downtown
Miami's retail vacancy rate of 5.06 percent
is among the five lowest in the nations 50
largest markets, according to an Integra
Realty Resources survey.

Downtown Miami can claim several
groundbreaking projects, including the
cleanup of Bicentennial Park in prepara-
tion for construction of the Miami Art Mu-
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MIAMI: Downtown development
hits its stride with condos, hotels

seum. The vision for the park, which also in-
cludes the Miami Science Museum, is to cre-
ate a public space that will be the focal point
of leisure activity.

In addition to the opening of boutique ho-
tels at the Marquis and Epic condominiums,
a new tower with two brands is slated to
launch near the mouth of the Miami River in
the coming days.

Alicia Cervera Lamadrid, of Related Cerve-
ra Realty Services, said she’s reaching out to
the camps of all the Miami Heat players, in-
cluding James. Not only does she want play-
ers to buy condominiums at Marquis, which
she represents, but she expects Heat fans to

is' Tempo Miami Hotel, just a few
blocks north of the American Aidines Arena,
at full occupancy.

Where only a few months ago, residents liv-
ing downtown had to travel miles to shop for
groceries, the development of a Publix has
been announced just north of the Arsht Cen-
ter, and Whole Foods Market is negotiating a
lease at the Metropolitan Miami project.

The result is that downtown Miami is start-
ing to show the type of overall balance al-
ready found in the Brickell Avenue neighbor-
hood south of the Miami River.

The DDA has also launched an effort to
determine the viability of a conference facil-
ity that could include hotel rooms in down-
town Miami.

The JW Marriott Marquis Miami is plan-
ning to open Oct. 22. The 357-room property,
located in a stand-alone tower in the Wells
Fargo Center, is one of only a few hotels of its
class in the downtown area. Others include
the Epic, Tempo Miami in the Marquis con-
dominium and the InterContinental Miami.

The JW Marriott will target business trav-
elers, said Paul Pebley, director of sales and
marketing.

Leisure travelers will probably only com-
prise about 10 percent to 15 percent of the
hotel’s business, he estimated.

With prices starting at $329, the hotel will
cater to upscale corporate travelers but,
with 80,000 square feet of meeting and event
space, group business will also play an impor-
tant role, Pebley noted.

In addition, the JW Marriott will offer a
special floor - the Hotel Beaux Arts Miami, a
“hotel within a hotel” - that provides an even
more exclusive experience, including sepa-
rate registration and concierge service. Room
rates start at $400.

Pebley said that the JW Marriott will do
well downtown Miami since the area is be-
coming more of a business and cultural desti-
nation - thanks, in part, to the buzz around
James and the Miami Heat.

“Our feeling was that there was a lack of
modern meeting space in the downtown
market,” he said. “Its really been the most sig-
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nificant meeting space added to the market
in many years.”

There are not many high-end hotels in
downtown Miami that cater to the business
traveler, but it's not hard to find those proper-
ties nearby, either in the Brickell area or Mi-
ami Beach, said hotel consultant Scott Brush,
president of Miami-based Brush & Co. Still, the
hotel will do well based on the strength of the
Marriott name and the proximity to business
tenants in the Wells Fargo Center, he said.

“For a property in a building like that, a lot
of the business comes from the tenants in the
building”’ he said. “It is so much easier to stay
in a hotel and just walk over to your meeting
than it is to get in a cab and go”
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Many of the condominiums built during the
recent real estate boom are now occupied,
providing tens of thousands of consumers for
retailers coming into downtown.
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Elements of a new downtown

The Wells Fargo
Center, far left, in
downtown Miami
includes an office
tower and a new
JW Marriott Mar-
quis, set to open
on Oct.22. The
Adrienne Arsht
Center forthe
Performing Arts
is an important
partofthe plan to
attract the afflu-
ent to downtown
Miami.

With atrio of

superstars, the
Miami Heat is
expected to
draw thou-
sands of fans
and media
attention to
downtown's
American Air-
lines Arena.

As the new
tunnelto
the Port
of Miami
isbeing
built,
thereis
optimism
traffic will
improvein
the area.
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This rendering shows the Publix that is expected to open in downtown Miami.
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